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WHAT TO EXPECT
from the next hour

1. Best practices to amplify the power
of YOUR SOCIAL NETWORK. 7 e

2. Real life examples of how these
BEST PRACTICES play out.

3. Gain a clear understanding of how you can
leverage social storytelling to RAISE MONEY and
AWARENESS for your cause and your business.
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OUR STORY @

We asked our customers to tell us what
Time Away...Time Together
means to them as part of our rebranding process.

One story stood out...




HAITI STORY

“During the week,
we helped to build
a school which
included carrying
bricks and painting.
The images and
people from Haiti
are embedded in
my heart and mind.”




THE IDEA + BEST PRACTICE

Start with your

é ?!‘. ; Hint: It’s in your unique value
proposition and brand architecture.



BUILD IT « OUR STORY

//> Website @6@@

WE USED -—— Social Media Channels

OUR EXISTING
Q Contacts
N Email Lists



BUILD IT « OUR STORY

« € | resorime.comigiving/
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Four times a year, ResorTime shares inspirational stories from cur guests about the causes that matter to you Each story is tnuly inspiring. However.

anly one (with your suppart) will rise to the top to receive a $2.500 check from ResorTime

Make the world a better place by voting and sharing today. This quarter of giving ends May 31, 2015.

Which Story Touched
. Your Heart the Most?

Hunkapi Program
Pro Player Foundation

Project Athena

VOTE

Hunkapi Programs Pro Player Foundation

SHARE YOUR STORY PAST RECIPIENTS FIRST AND TEN

Tell us about the cause that Read about the past i
atters to you. recipients
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One story that jumped out was about a guest who used her vacation to serve an impoverished community in Haiti. It instantly inspired us to make this
about the community of people we serve. not about us as an organization. We decided to create a platform where our guests could nominate an
organization and the communiy would vote to decide which Cause we would support What matters to cur guests. mattersto us.

I knew Haiti was poor but never dreamed | would encounter the level of poverty | witnessed.
During the week. we helped to build a scheol which included carrying bricks and painting. The
images and people from Haiti are embedded In my heart and mind.*
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For Giving Tuesday, we hoped to raise $1,000 to send one breast cancer survivor on 5
life»changing vacation, but yoy went above ang beyond. so many families responded
that we're sending TWo survivors on vacation, That's twice the laughter, twice the
celebration, ang twice the memories, We1) keep you Posted on who receives this
incredible gift.

Emails

Digital Magazine



BUILD IT « BEST PRACTICE

Think about the relationships and
resources already at your disposal.

~IN

What is your current
communication
strategy?



IN ACTION « OUR STORY

We used a little friendly competition and made
the donation dependent on votes

Earl Campbell

August 29, 2014

%\X(\w

My family joined the fight against multiple sclerosis when my son was
diagnosed in 2007. Resort Time has entered our families quest to end M3
on their website. Vote our story to #1 in the link below and they will donate
52 500 toward our donation to National MS Society. Have a blessed and
safe weekend everyone.

http-/fresortime. com/giving/giving-vote/tyler-campell-story/

In 2007, Tyler Campbell, son of Hall of Fame legend,
Earl Campbell, was diagnosed with Multiple
Sclerosis while playing football at San Diego State
University. He continued to play football and kept his
diagnosis a secret. Unfortunately, shortly after his

RESORTIME COM
RESORTIME.COM

1,369 p90p|e Like - Comment - Share

like this. 5 1,369 people like this.

&7 182 shares



IN ACTION « BEST PRACTICE

Here’s what we saw in Google Analytics

Page Views: 3,556
«

Week Month

o %
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IN ACTION « BEST PRACTICE

Partner with the organizations you are supporting
to get the word out about your program.
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PCF « SUSAN WEBSTER
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How PCF Got 7,600 Votes

Pages

ALL » PAGE: /giving/giving-vote/pacific-cancer-fitness/ |~

Email Export v Add to Dashboard  Shortcut

All Sessions + Add Segment
0.94%
Explorer | Navigation Summary In-Page
Pageviewf
e page| cancen Pacific Cancer Fitness
FITHESS
400 Lo Dy Marché- @
Welcome to the voting procedure for Pacific Cancer Fitness and our
o newest contest! Please click on the link below and vote for Pacific Cancer
Fitness. Then share the link with your friends. The more votes we can get,
g

the more scholarships we can provide to cancer patients and survivors.
Thank youl
hitp:/resortime.com/giving/

Giving - Together We Can Achieve
Amazing Things | ResorTime

At ResarTime we take helping others to the next level
and together we can achieve amazing things in the
community. Call us at (B77)477-7368.

RESORTIME.COM

Like - Comment - Share

& Christine Guidera Anderson and 9 others like this.

&> 30 shares

Mar 1, 2015 - Mar 31, 2015 ~

<
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Mar 22

Mar 25




THE IMPACT OF $2,500

W ResorTime
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What's Really the Driving Force?

It’s the Stories.




Send Me On Vacation (SMOV)

Pam Horwitz, Cathy’s best
friend and a two-time breast
cancer survivor, went on a life-
changing vacation following
treatment. Cathy wanted to give
other survivors the same
opportunity and began Send Me
On Vacation.
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“c J jon.org mov-survivors/

Home Wellness About Us Survivors Events Our Programs Sponsorships Contact Us

SMOV SURVIVORS

Tammy Jahn

Taneta Blanden Latina Starling Nikki-Belanger
3 =

Read mone »>> Read more >»> Fad more »>» Read mare > Read mone 2

Anna-Marie-Chatilova Sheita and Hailey Jackie-Duhame Jennifer-Roush Carmen-Huber

My daughter Halley and | were recently diagnosed with Hodgkin Lymphoma Nodular Sclerosing
Type — Stage 2A in the Fall of 2012. | am 42, and Hailey is my first bomn child, age 16. | am the
mother of & children, all from the same father (Darell Johnsion) — to whom I've been married since
1945, Our dual disgnosis is considered a medical phenomenon, We will be entered in a blood
cancer study in Washington DC, but there are no current govemment studies on Hodgkin's disease
and genetics at this time. Last summer, | was sick with a respiratory illness that led me to seek
medical help. | was senl home with antibiotics, but | did net get better. In Oclober, | developed
othar symptoms (lumps on my neck and coughing attacks) that suggested | was very il and
needed testing. After scans and biopsies, | was officially diagnosed by a team of pathology
specialists. Just a few weeks kater, Hailey went through an almost identical process, to our horror.
Our primary physician called me to read her chest x-ray results and told me there was a mass that
required a closer look... she needed a CT-Scan. | felt as if | had been clubbed in the stomach as.
he said these words. Hailley was seen by the Levine Children's Pediatric Hamatology and Oncology office in Charlotte. Our
nurse angel, Kathryn, gave us play-by-play information on what to expect and informed us on how she would guide us through
every slap of the treatment and survival ("survivorship™) process. | had begun my treatments close 1o home, bul transferred my
care to Levine Cancer Insfitule in Charfotte so that Halley and | would be getiing treatments at the same hospital campus.
Hailey completed chemotherapy at the end of February, 2013; her radiation Ireatments ended in March. My chem ended 3/13
Allison Sanders v : and my radiation ended 5/2. My PET scan is 811213,
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Read more >>>
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Send Me On Vacation (SMOV)

STORIES CAPTURED
the @ of jetBlue & Zappos?

AIRWAYS’




It’'s Always Evolving
BEST PRACTICE

Keep giving front of mind.
You never know what will come out of it.
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First & Ten

% Not knowing where MS would take

my health was just so frightening. Personally, this
encouragement helps me overcome my fears

that are induced by living with MS. Q@
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S= Tahoe FAM Tour i

We’ve proven giving has a positive ROI, so we have
freedom to be creative with our advertising dollars.




Other Examples




RECAP

Rethink your marketing dollars

Start with your “Why”

Consider the resources you already have
Partner with the organizations you support
Small can make a big impact on social media
Let your program evolve

Stories are the driving force behind giving
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