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WHAT TO EXPECT 
from the next hour 

Best practices to amplify the power  
of YOUR SOCIAL NETWORK. 

 
Real life examples of how these  
BEST PRACTICES play out. 

 
Gain a clear understanding of how you can 
leverage social storytelling to RAISE MONEY and 
AWARENESS for your cause and your business. 

1. 

2. 

3. 



The  

Example 



THE IDEA 

OUR STORY  
 
We asked our customers to tell us what  
                    Time Away…Time Together  
means to them as part of our rebranding process.  

One story stood out… 



   

  

“During the week, 
we helped to build  
a school which 
included carrying 
bricks and painting. 
The images and 
people from Haiti 
are embedded in  
my heart and mind.” 

HAITI STORY 



 
Start with your  
 

THE IDEA  •  BEST PRACTICE 

Hint: It’s in your unique value   
         proposition and brand architecture. 
 



Website 

Social Media Channels 

Contacts 

Email Lists 

   

BUILD IT   •   OUR STORY 
 

WE USED  
OUR EXISTING  



   

BUILD IT   •   OUR STORY 
 



   

BUILD IT   •   OUR STORY 
 

Emails Digital Magazine 



Think about the relationships and  
resources already at your disposal.  

 
 

   

BUILD IT   •   BEST PRACTICE 
 

What is your current 
communication 
strategy? 



We used a little friendly competition and made 
the donation dependent on votes 

 
Organizations are motivated to share us  

with their Social Media Networks. 
 

   

IN ACTION   •   OUR STORY 
 



Here’s what we saw in Google Analytics 

   
IN ACTION   •   BEST PRACTICE 

 

Page Views: 3,556 



Partner with the organizations you are supporting  
to get the word out about your program. 

   

IN ACTION   •   BEST PRACTICE 
 



   

PCF • SUSAN WEBSTER 
 



   

How PCF Got 7,600 Votes 



   

THE IMPACT OF $2,500 



   

What’s Really the Driving Force? 



   

Send Me On Vacation (SMOV) 

Pam Horwitz, Cathy’s best 
friend and a two-time breast 
cancer survivor, went on a life-
changing vacation following 
treatment. Cathy wanted to give 
other survivors the same 
opportunity and began Send Me 
On Vacation. 



   

Stories 



   

SMOV Stories 



   

Send Me On Vacation (SMOV) 

STORIES CAPTURED 
the         of             & 



Keep giving front of mind.  
You never know what will come out of it. 

 

   

It’s Always Evolving 
BEST PRACTICE 

 



Not knowing where MS would take  
my health was just so frightening. Personally, this 

encouragement helps me overcome my fears 
that are induced by living with MS. 

   

First & Ten 



We’ve proven giving has a positive ROI, so we have 
freedom to be creative with our advertising dollars. 

   

Tahoe FAM Tour 



   

Other Examples 



• Rethink your marketing dollars 
• Start with your “Why” 
• Consider the resources you already have 
• Partner with the organizations you support 
• Small can make a big impact on social media 
• Let your program evolve 
• Stories are the driving force behind giving 

   

RECAP 
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